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Abstract

Corporate Social Responsibility (CSR) has become an essential element for modern businesses,
encompassing a range of ethical and sustainable practices that address social, economic, and
environmental impacts. Among these, carbon reduction stands out as a critical focus due to
the urgent global threat posed by climate change. This paper explores the fundamental role
of carbon reduction within CSR by examining key indicators and strategies employed by
companies to lower their carbon emissions. The indicators discussed include total greenhouse
gasemissions, carbon intensity, renewable energy usage, energy efficiency, and waste reduction
and recycling. Strategies such as improving energy efficiency, transitioning to renewable
energy sources, carbon offsetting, enhancing supply chain sustainability, and adopting
circular economy practices are analyzed for their effectiveness and implementation challenges.
The benefits of carbon reduction, including improved public image, cost savings, regulatory
compliance, investor attraction, and employee engagement, are highlighted. Additionally, the
paper addresses the challenges companies face in their carbon reduction efforts, such as high
initial costs, technological limitations, supply chain complexity, lack of standardization, and
regulatory uncertainty. Case studies of successful companies like IKEA, Google, Unilever,
and Patagonia provide practical insights and best practices for effective carbon management.
The role of stakeholders, including employees, customers, suppliers, investors, and regulatory
bodies, is emphasized in driving and supporting carbon reduction initiatives. Future trends
in carbon reduction, such as advancements in technology, increased regulatory pressure,
greater focus on the circular economy, enhanced stakeholder engagement, and the integration
of sustainability into business strategies, are also explored. This paper concludes that carbon
reduction is not only crucial for environmental protection but also brings significant business
benefits, making it a fundamental aspect of corporate social responsibility and a critical
component for achieving long-term sustainability and success.

Keywords: corporate social responsibility, carbon reduction, sustainability, energy efficiency,
cricular economy, environmental responsibility.

Full Text: PDF

oY

This work is licensed under Creative Commons Attribution 4.0 License.

Balkan Journal of Interdisciplinary Research (Austria) E — ISSN 2411- 9725 / ISSN 2410-75

Copyright © IIPCCL-International Institute for Private, Commercial and Competition law


https://creativecommons.org/licenses/by/4.0/deed.it
https://iipccl.org/wp-content/uploads/2025/01/02-1.pdf

