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Abstract

Nowadays it is interesting to listen, read or view an advertisement which has a prominent
persuasive force and manages to successfully achieve the goal that the advertiser has imposed
himself: the one of informing, persuading and remembering the listener or reader by means
of a series of powerful arguments towards which this last one seems to “unconditionally
give up”. The more publicity a product or service gets, the more successful the sale becomes.
The beginnings of advertising are earlier, but their linguistic study was done later. The main
purpose of the whole advertising message is in the function of arguing during the advertising
broadcasts. In the years that followed, linguistic studies, in addition to economics, followed
the development of information theories and orientation of the fi eld of study in the lecturing 
area, where the role of the advertiser and the way he approaches his idiom, will take a very
special importance in today's studies of this fi eld. For this reason the choice of argumentative
text in publicity, as the subject of study, has been the fi rst courage we undertook at a time when 
we have to admit that we are surrounded by a large number and variety of publicity. Studies
on publicity are numerous and diverse.
Studies on textual categories and textual linguistics are always being added to Albanian
studies. In our study we have taken a less studied category in the Albanian language, but that
has wide spaces to address and discuss. 
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