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Abstract

In the context of human diff erences, it is always said that they are shaped by their diff erent 
cultural socialization instances (important people, such as the parents or important 
institutions, such as the school and by individual characteristics e.g temperament). In this 
way, every human being is a very special mixture. Nonetheless, for the sake of simplicity, it can 
be assumed that two people who have passed through the same socializing institution are not 
alike, but are similar in this respect because they have adopted common views and patt erns 
of action. At least statistically speaking, people from a common cultural socialization instance 
are more similar than people from diff erent socialization bodies, for example the context of 
other countries.
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Introduction

This question becomes important and arises again and again in the intercultural 
context. Now, the human orientation in the everyday world is generalizing and 
typifying  and correspondingly, people whom we encounter for the fi rst time are 
classifi ed socially; “To be able to act”. If no one can aff ord to view the aspects of 
the world permanently with maximum diff erentiation, then the tendency to fi rst 
classify unknown and multi-layered areas into rough categories is a fundamental 
characteristic of human perception (Gudykunst/Lee, 2002, 36-40).
For the classifi cation, people have access to cultural, educated social categories 
that help them quickly understand what kind of other they are dealing with. These 
include in particular “gender”, “ethnicity”, “status”, “religion” and others. These 
categories become especially relevant when fi rst contact with strangers. By exploring 
the respective category affi  liation, starting points for a conversation and a wide range 
of pathogenic specifi c background knowledge about the communication partners 
opened up. This background knowledge feeds on own experiences, second hand 
experiences and - in the case of ethnic groups - on cultural dimensions.
In this sense, categorization represents a potential for communication (Adler, E & 
Beverly C, 1991). Specially Adler, characterizes this as “fi rst-best-guess about a person or 
a situation”. If you look at the individuals of a culture from afar, their behavior seems 
almost identical: if you go closer, your individual diff erences will increasingly come 
into view.
Cultures and thus their ascriptions are constantly in fl ux, so that at the latest, if one 
has to deal with foreign cultures for a longer time, it is necessary to take away the 
view of the traits regarded as typical and instead to the production of patt erns of 
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thinking, perception of feeling and actions in everyday life.
Especially in the encounter of diff erent cultures, culturally induced diff erences become 
clear, and oft en only appear pointedly. At the same time, however, intuitive approach 
strategies become clear, which can lead to the modifi cation of previous patt erns from 
both sides. Because of the fl uidity of cultures and the cultural composition of each 
individual, we therefore prefer to speak of cultural types - the type is the statistical 
mean that never occurs in pure form. Culture as a type is resilient to the idea that 
they would gradually dissolve national cultures through the many intercultural 
encounters in the sense of diversity; this remains as a member of a culture-related 
background, which serves these members despite all variations as an unconscious 
orientation frame.
When att ributes and behavior are att ributed to members of other social groups 
in a simplistic and unrestricted generalizing way, one does not speak of typing or 
categorization in everyday situations but of stereotyping (Keim, 2002). However, 
it is extremely problematic if one is no longer aware of the provisional nature and 
undiff erentiatedness of stereotypes. Then it can happen quickly that stereotypes 
become prejudices.
Thus, stereotyping is a generalizing, rigid and simplistic att ribution of one’s own 
character to social groups and their members, which, in combination with an emotional 
judgment, become prejudices. Stereotypes arise spontaneously at the meeting and 
serve through the mechanism of demarcating the insurance of their own group 
identity. Mostly they are used implicitly. They belong to common knowledge of other 
communities and cultures. They can also be used in intercultural communication as a 
resource for the creation of commonality between strangers and as points of contact 
for a conversation.
Oft en, however, their use leads to the construction of barricades and then has a 
negative or even devastating eff ect on intercultural communication. This happens in 
the form of prejudice, when ratings are added to simplify the assignment. Another 
problematic variant is ethnocentricity, for which there is no other valid view of 
the world than that of one’s own culture. This is both the starting point of every 
consideration and a benchmark at the same time. Other views are simply not just 
noticed. 
Closely connected with the mode of stereotyping is chauvinism. So the ideas of the 
superiority of one’s own culture and the associated att ributions. This results in a 
general devaluation of other cultures, their views and values.
Dealing with cultural dimensions can serve as a useful way of typifying alien cultural 
people, which, on the one hand, facilitates social orientation and interaction, but on 
the other hand remains open to the experience that a specifi c individual is diff erent.
However, culture-specifi c typifi cations can also lead to stereotyping and prejudice of 
foreign cultural people if they are applied rigidly. Despite the danger of predatory 
stereotyping, cultural dimensions cannot be dispensed with.
The cultural self-understanding of individuals and collectives can only be articulated 
in the play of diff erences: in the delimitation of one’s own from the other and from 
others. It only then appears, diff erentiation is thus an important step towards self-
knowledge. The focus, without any defi nitive diff erences, should be on addressing 



Vol. 4 No. 1
March, 2018

Academic Journal of Business, Administration, Law and Social Sciences
IIPCCL Publishing, Graz-Austria

ISSN 2410-3918
Acces online at www.iipccl.org

126

how culture-specifi c practices and structures in everyday life of individuals, a group, 
community, society arise, are reproduced, transmitt ed or transformed. In this regard, 
special att ention should be paid to the communicative and interactive co-construction 
of self-cultural and foreign-cultural realities.
Such an approach seeks to strike a balance between an absolutely understood idea 
of the construction of culture in terms of the dissolution of cultural peculiarities 
in situating arbitrariness and a determination of cultures on fi xed individual 
characteristics. Diff erences are not dissociated away in this way, but show up in 
typical forms, broken off  by a variety of substructures opposing tendencies and 
situational adaptation dynamics.
Thus, the need to distinguish (for example, by cultural dimensions) and yet to 
acknowledge the limitations of subordination. The intercultural perspective, in 
particular, therefore focuses more on what happens to people in intercultural 
overlapping situations and how they act than how they are diff erent.

Everyday Stereotypes that Act as Nationalism Behavioral Form

At the time of the twin towers att ack in New York, the President of the United States 
declared that the American people would not allow terrorists to intimidate the 
American Nation and aff ect the American way of doing business. With this statement, 
the former President of the United States called on Americans not only for an activity 
called for the national economy but also for the everyday practical ‘live up to style’ 
for ‘doing in American away’ through the typical consumption American culture.
In order to uphold the category of an “American” with its typical feature of consumerist 
mentality, he needs his continual discursive memory and renewal of actual action 
not just on the side of governments and bureaucratic institutions (Bowker, G & Star, 
1999). They draw att ention to the fact that categories are not just constructs, but also 
artifacts that are produced and practically used and maintained by doing. In addition 
to an ideal, they also have a material side.
Materially, they are insofar as they inscribe themselves into things and cling to them. 
In reifi ed as in conceptual form, they are practiced and increasingly habitualized 
through actions, practices, routines. The category “nation” has long ago become 
habitualized individual, individual groups of practice and, of course, become 
“invisible”.
The national dispositive - an “eff ective arrangement of things, signs and subjects” - 
reproduces itself casually, unspectacularly and implicitly through everyday eating 
habits and consumption practices, through subtle fl ags in the weather forecasts and 
placard fl ag waving in sports competitions.
National stereotypes, whose regime, apart from the sporting events and the tourism 
industry, are increasingly extended in diff erent areas of everyday life through product-
communicative materialization and various consumer goods - play a decisive role in 
everyday fl agging the nations (Bierwirth, Leistert, Wieser, 2010). For example, in the 
casual explorations of the Italian national character ‘in furniture house PIANCA’ - 
stereotypes are practiced and the principle of the national is strengthened.
In Contrary to popular belief that supranational integration processes are disappearing 
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from the concept of “nation,” national categories and stereotypes are not losing their 
signifi cance, even in the era of globalization, despite all the integration, delimitation 
and revaluation of cultural diff erence and hybridity. Contrary to popular rhetoric, 
which outsources the phenomenon of “nationalism” to a sub-state level and as a 
rule att ributes it to one (mostly separatist or ‘marginal’, ‘other’), nationalisms are 
a mainstream in the stable states of Europe as well, owes its modernization by a 
simplifying and justifying that processes in a very mechanical away.

Conclusions

In the time that national stereotypes found in a wide v ariety of cultures and spheres of 
life is built on the highly eff ective foundation of largely unplanned, unconscious and 
uncontrollable processes. Social psychologists describe automatisms of stereotype 
activation in cognitive apparatus; culture-scientifi c stereotyping research provides 
examples of automatic processes that are used in the formation, application and 
stabilization as well as in everyday practice of national stereotypes. However, the 
automatism of stereotypes does not rule out controlled and controllable processes.
In all the researches about that point is very typical to fi nd out that national stereotypes 
emerge and unfold their eff ect in a close interplay between automatisms (spontaneous 
formation, activation, conditioning) and control over individual psychological 
inhibition possibilities, ideological instrumentalization). They are a prime example of 
controllable automatisms. The realm of automatisms around the national stereotypes 
is largely based on their schematic nature.
National stereotypes are cognitive schemes and as such a helpful economic institution. 
They organize the knowledge of cultural diff erence based on an automation of links 
between nations and character traits. At the same time they are super individual 
schemes and, as such, an event of consensus that emerges automatically through 
symbolic negotiation in a secretly organized interdiscourse behind the backs of 
those involved. National stereotypes unfold their eff ects mentally, discursively and 
procedurally, in dealing with things and artifacts, through everyday actions and 
unspectacular routines and practices. They are a very important motivation in the 
process of habitualization of the nation principle in order to restrict the negative 
nationalism feelings and also negative nationalism activity and emerge of nationalism
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