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Abstract

Today all over the world, as well as in Albania, we hear more and more about economic de-
velopment in developing countries. A successful branch of the economy of these countries is 
tourism. Based on socio-geographic studies, Albania in general and the region of Korça, in 
particular, should have an orientation study to promote this branch of economy. I refer to the 
case of a successful banker from Bangladesh, Muhammad Yunus, who won the Nobel Prize 
in 2006, due to the development of his thesis for microcredit. We must understand the impor-
tance of studying sociology of tourism in Korça region as one of the priority for the economic 
development in the region and beyond.
There are few studies on the development of tourism in the region of Korça, but these studies 
do not capture the socio-geographic and social analysis of the study of the region in particular, 
they only show the instruments that should be used in such studies. There are no accurate 
statistics on social coloring of the population, places of worship, museums, ethnography, ar-
cheology, gastronomy, customs, traditions, sports, climate of the Korça region.
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Introduction

Today all over the world, as well as in Albania, we hear more and more about economic 
development in developing countries. A successful branch of the economy of these 
countries is tourism. The importance of study of the sociology tourism in Korça region 
is one of the priorities for the economic development in the region and beyond. There 
should be a strategy in this sector of the economy to show how the study instruments 
and tourist areas work, transforming them into powerful economic areas of the 
region and the national economy. There are no accurate statistics on social coloring of 
the population, places of worship, museums, ethnography, archeology, gastronomy, 
customs, traditions, sports, climate, in the Korça region. Research has shown that 
there isn’t a universal effective method for all areas, regions. The best programs and 
successful regions are those that combine multiple practices in accordance with the 
characteristics of the area, culture, tradition and climate conditions.

Opportunities for sustainable development

The tourism industry, with global activity requires regional values. In order to attract 
FDI there should be interventions in infrastructure and better facilities for tourist 
destinations, which are the key elements to attract local and foreign guests. 
Albania in general and the region of Korça in particular has an ideal geographic 
position, very favorable climate, an unpolluted environment and long stretches 
of clean beaches and lakesides. Korca has opened its doors to investment, and 
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substantial incentive and assistance packages are available to investors with good 
ideas and proposals. Tourism has been identified as a major tool for the development 
region because the tourists visits from all over the world has increased, affecting the 
economy of the region. Tourism in Albania is increasing year after year due to the 
fulfillment of the challenges of Albania toward tourism. This is also shown by the 
statistics results taken from the collection of data from the foreign tourist offices.
Korça Region stretches in southeast of Albania, with a territorial stretch of 3.698 km2. 
Korça Region is bounded with the Region of Elbasan, with FYROM in its northen 
part, with Gjirokastra Region in its southern part, with Greece in the east and with 
the Region of Berat in the west. The mountains cover 58%, the hills 17% and the fields 
cover 25% of the surface. The Region is characterized by a Mediterranean – continental 
climate, dry weather, with a dry winter and a warm summer. The population of 
Korça is 360.536 inhabitants, 40% of which live in urban areas and 60% in rural ones. 
The density of the population is 96.8 inhabitants for km2. “Mali I thate” (The Dry 
Mountain) surrounding Korça in its western part is 2286 m high. The forester surface 
reaches an amount of 132.075 ha. Its surface contains: Oak, Pinetree, Fir, Hawthorne, 
Cottonwood, etc. This region unfolds an attractive and natural beauty, in which the 
most distinguished are the Lakes (Big and small Prespa) and a wild solitaire terrain, 
also Drilon natural sources situated near the lake of Ohrid, 965 m above the sea level. 
An important goal for the regional economic development is to increase regional 
competitiveness of Albanian tourism through destination marketing. Tourism 
destinations are as essential part of the tourism consumption occurs. They are 
considered the main competitive unit in the tourism sector. In order to achieve a 
competitive advantage in the market place, individual destinations such as regional 
ones need to market themselves and provide a service that fulfils the guests needs. 
Destination marketing has traditionally been aligned to growth orientated strategies 
that have mainly focused on image creation, advertising and sales promotion aimed 
at achieving growth in domestic and international visits. The tourism sector operates 
within a turbulent environment of rapid and unpredictable change. In addition, 
advances in technology have led to both a time compression where products are 
instantly available, promoted and distributed.
Regional tourism development is often interrupted by seasonality, which is noted as 
one of the most influencing factor for limiting continuous enlargement. Therefore, 
much tourism – oriented countries try to overcome seasonality in the line of 
prolonging tourist season as precondition for creating sustainable and competitive 
tourism development. 
This paper also tries to examine the relations between human rights and tourism. The 
tourism developments bring economic prosperity and a better standard of living in 
particular in non-urban areas. Also the tourism impacts on labor and privacy rights 
to food and housing. Tourism is a human and it also has both positive and negative 
impacts on the human rights of the local communities. 
Another important topic is also Human resource management. Managers in 
companies need to understand the processes of encouraging, stimulating and 
directing the activities of the previously set goals in order to successfully manage, 
assess and evaluate their employees. In tourism the more employees are motivated, 
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the better their performance is, and thus the performance of the organization as a 
whole.
Globalization is a complex, multidimensional and uneven process through which 
goods and services, capital, people, information and ideas flow across borders, leading 
to greater integration of services, capital, people, information and ideas flow across 
borders, leading to greater integration of economies and societies. The benefits are 
clearly visible in the increased trade, higher growth and falling poverty of countries. 
Globalization, however, has become controversial precisely because of the uneven 
distribution of its benefits and its equally visible negative impacts in countries where 
it has caused job losses, rising income disparity and environmental challenges.
In a period of growing global economic interdependence, regional areas offer an 
effective vehicle to achieve faster economic development. This study examines the 
ways in which regional cooperation can contribute to both regional and national 
shared interests and prosperity, consistent with the multilateral framework. 
Globalization has become an unstoppable phenomenon affecting all aspects of our 
lives. But not all countries are receiving benefits. An urgent challenge is to draw on 
the considerable strengths of our region in promoting economic prosperity to achieve 
internationally agreed development goals.

Conclusions

Global initiatives bring, by design, shared benefits. Regional initiatives enhance 
self – reliance and prospects for the participating countries. But, indirectly, regional 
initiatives can yield global benefits too, provided that an outward – looking orientation 
is maintained. Regional trade agreements, cooperation for tourism can also contribute 
to strengthening the underpinnings of sustained growth.
Albania has wonderful opportunities for tourism, through which tourists will be 
attracted to recognize this previously unknown territory, but with great natural 
values. These are precisely the elements that must be identified to stimulate tourists 
on this site. Albania has natural wealth that can classify it in places with maximum 
tourism. In this sense, Korça is a touristic region based on the nature of culture. 
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