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Abstract
Writing for Professional Purposes is considered as a means of communication between
professionals who belong to two communities that have different languages, but share the
same knowledge or expertise. The article gives a hint on how writing for specific purposes
evolved to give rise to the creation of Writing for Professional Purposes. The social, cultural
and cognitive aspects are an essential part of Writing for Professional Purposes since the
physical act of writing cannot be considered only a result or product of the knowledge the
individual possesses but also a social and cultural act. Therefore, the social and cultural aspects
of writing explains the specificities and the intricacies of the effects these aspects have on
writing for it is considered as an inseparable part of social and cultural groups. On the other
hand, the cognitive aspect of writing explains and emphasizes the mental activities of the
individual during the decision-making process while he/she is writing planning and editing
their material having in mind the audience. On the same line of reasoning, writing for
professional purposes in a second language means that the writer has to consider the audience
twice; first, there is an audience who shares the same knowledge or expertise and second, the
audience does not have the same language. Consequently, writing in another language that is
not the first language with a specific jargon as well as a specific grammatical structure brings
about a lot of difficulties. Hence, writing in professional contexts in the mother tongue implies
only writing in a specialized version of a language already known to the writer, but writing
in a target language means that the writer has to learn the target language and the specialized
version of that language.
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